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“This volume includes over 125 entries organized 
alphabetically and covering a range of topics, including 
the fundamental principles of design, detailed aspects 
of typography, historical and contemporary design 
movements, and modern software such as Adobe 
Creative Suite and AI. Each entry is relatively brief, 
making this a readable and straightforward resource 
for high school and undergraduate students interested 
in graphic design and typography. The structure of 
the book lends itself to quickly looking up specific 
terms and concepts, and each entry defines the 
term's meaning, background, overview, and impact. 
This book might be useful for a design class as a 
resource… 
 
It includes many useful terms such as branding, color 
theory, and layout, as well as some interesting points 
related to cultural discussions and ethics in graphic 
design. Visually, the book is clean and has additional 
resources such as a glossary and further reading 
suggestions. Overall, this is a good resource for an 
introduction to the principles of graphic design or 
as a teaching tool. 
 
Summing Up: Recommended. Undergraduates and 
two-year technical program students… 
 
-CHOICE, January 2026 

Principles of Graphic Design and Typography 

View Full Text  

            
   Review 

ISBN: 979-8-89179-181-7 
Pub. Date: January 2025 

List Price: $165  


